Best Practice in targeting Able to Pay households

John Bloxsom, Hestia 

(on behalf of the Energy Efficiency Partnership for Homes)
See slides for information covered in the presentation.

John Bloxsom opened the discussion to the group and asked what their thoughts were on the issue.

Q What was your definition of an Innovative Partnership?

A Something that has not been done before or perhaps building on a previous small pilot.

Q Do you find that there were issues with cold calling and the take up of schemes?

A A few – if schemes are too complex people lose interest

Q In addressing the A2P, ODPM have found that created a new approach, do you feel that there were any teething problems?

A Take up of the schemes was an issue with some cultural / social groups. Many stop-start problems occurred. By looking at the Climate Change Savings Review those coming from the EEC funding are greater than those from Warmfront. Carbon reductions essentially are going to come from the A2P’s; these are the people that are largely overspending now (Fuel Rich).

Q What did you discover about the Fuel Rich in the study?

A The study was aimed at LA’s perspective of A2P’s so we did not address issues surrounding what the Fuel Rich are doing individually.

A project that a workshop attendee is currently working on which is looking into the Fuel Rich and their approach the carbon reduction was discussed. 

The project has found that the Fuel Rich waste a lot of fuel as they only comply with what others around them are doing. It is not really to do with the energy efficiency of their home it is all to do with their usage of household products e.g. plasma TV’s. Some of the homes that had been interviewed used up to 63 tonnes of carbon!

It was suggested that making each home have a personal Carbon Allocation could help to beat this. Penalties could be issues if a home uses over their allocation. 

It is critical to get the A2P’s engaged into the schemes and take up the measures.

It was felt that the issue did not lie with them not taking up energy efficiency measures but lies with their overuse of household appliances e.g. high-tech televisions etc.

Perhaps the price of these kinds of goods could be increased by £200 and this money could go towards funding for real projects.

Overall the LA members of the discussion agreed with John’s findings on A2P markets but it is seems that the A2P market will happily spend up to £150 on insulation but anything more than that they are reluctant.

Phil Beardmore is currently working on a project called “Faith” whereby they are targeting Churchgoers (from the Anglican Church) to encourage energy saving measures and the take up of schemes. This could be adapted to target a number of A2P groups by getting involved with local interests points e.g. the local golf club. If we can identify where the A2P’s go then information should be disseminated down to them through these mediums.

Q Do you think the Home information packs will help with the uptake of energy efficiency measures?

A The general consensus was yes in a way, they would help with some things but not all. It is dependant on how important the estate agent sees the pack. This currently does not seem very high – a mystery shopper investigation into estate agents views on the home information packs showed a negative response.

It is a slow process to get all homes energy efficient. Homeowners see other good such as white goods or household appliances (TV’s) as more important. 

It was suggested that a “How efficient are you / where are you” graph could be included in the PSH surveys. They could be done before alterations and after and compared with other energy efficient homes. This could be given in the form of an energy performance certificate and be included in the home information packs.

Q What successful schemes have arisen from the case study?

A Heatstreets that runs with majority of London Borough Councils and LEO that Solihull have run. They both have good direct marketing etc and conversion rates.

